English 1H

Ms. Tan


MYTHOLOGY ADS NOTEBOOK

         DUE: FRI, Feb 26, 2010
Mythology from around the world inspires many companies and other organizations as a basis for their logos and advertising campaigns.  Think of Midas mufflers or the mermaid on Chicken of the Sea tuna.  Think about why these companies use these myth references. For example, King Midas is famous for turning everything he touched into gold.  Although this ability backfired on him when he touched his food and hugged his daughter, the company Midas intends the public to associate the value and quality of gold with its products and service.  Even their slogan is “Trust the Midas Touch”. This is just one of the many examples found today. 

Your job is to work in your assigned groups of 3 or 4 people and collect ads where mythology is used in the company name, product name, or logo.  Look for Greek and Roman myth, American Indian myth, Oriental myth, and others.  Put these ads into a notebook as follows:

a. Create a cover page with the title and full heading.

b. Include a Table of Contents that organizes your notebook of ads. 

(page numbers, ad titles, myth origin)

c. Next, on the Introductory Page of the notebook, include a paragraph or two summarizing your group’s discoveries of how mythology is used in advertising or logos.

d. Mount each ad on a separate piece of paper. Must have a total of 10 ads. Each ad must present a different myth reference. For example, you cannot use the lightning bolt twice even if it is from different companies or products.  

· For each ad, describe the myth it uses, particularly the aspects of the myth that relate directly to the ad or logo.  Include what type of mythology the example comes from. 

 (i.e. Greek, Norse, American Indian, etc.)

· Explain how the ad or logo uses the myth, why you believe the myth was used to represent the product, service, or organization.

· Use the real ad or logo.  A drawing should be your last resort. Photocopies are o.k.

e. All components should be bound together in a folder or notebook in some sensible order.

f. You may use ads or logos that use the letters from the Greek alphabet at the rate of TWO uses of the alphabet equals one ad or logo.

g. TYPE all of your work and make sure it is neat and shows your best effort.

h. Mascots, Team names, or Titles (of books, movies, etc.) DO NOT count. MUST be a product or company.

ADS THAT YOU MAY NOT INCLUDE IN NOTEBOOK:

· Dove Beauty Bar (Soap)

· Gatorade sports drinks

· Good Year Tires


· Honda Odyssey

· Juno Internet Service Provider

· Mercury Cars or Insurance Company

· Midas Mufflers 

· Nike Athletic Shoes or Apparel

· Olympus cameras 

· Saturn Cars

· Starbucks 

· Trident gum

· Venus Shavers for Women

MYTH ADS NOTEBOOK WORTH 40 POINTS

Groups must follow the assigned letters of the alphabet to determine which myth references they may include in their notebook. 

For instance, a group which has the assigned letters A-F may use an ad that refers to Bacchus, but not one that refers to Hermes since the letter “H” is not in their range of assigned letters.  

No more than THREE groups may choose the same grouping of letters. 

Below are the groups of assigned letters:

A-F

G-L

M-R

S-Z

