Marketing - Thinking Map






4 P’s of Marketing = Promotion, Price, Production, Place

Where to Promote:

Radio

Television

Newspapers

Magazines

Billboards

Airplanes

Websites

Cars

Flyers

Word-of-Mouth

Podcasting

Email

Social Media

What you should know:
 Market Share = portion of the total sales generated by all competing companies in a given market.

 Market Positioning = the act of identifying a specific market niche for a product.

Competitive Advantage = is a feature that makes a product more desirable than its competitors.
Competitive Intelligence= 
a. Visit your competitors’ stores or places where your competitor sells their products. 

b. Buy your competitor’s products.  

c. Search the Internet and your competitors’ websites. 

 “Promotion”

Pop Quiz – Essay

30 pts

Directions: On a separate sheet of paper, answer either question 1 or questions 2 using all of your knowledge about “promotion”.  Include language and vocabulary from your notes and specific examples from the article or movie.  Your essay should include 3 paragraphs: introduction, body, and conclusion.

(1) Why are the “Holy Water” companies so successful?  
(2) Why was “Gustave Whitehead” so unsuccessful?
The Business Plan is your navigational system to Entrepreneurial Success. You will need an effective and efficient business plan to understand your business and obtain start-up capital. Your business plan provides you with important insight about the cost of your business and a realistic picture of future success.
 Business Plan =  

a.   document that describes a new business.                          b.  shows the start-up and growth of a new business.  

c.  complete and detailed picture of the business.
Business Plan Development – Class Activity
Now that you are familiar with “promotion”, you can (working in pairs) apply these concepts to your product and the business plan you will develop.

1. Write a detailed description of your product.
2. Identify your competition.
3. Describe your competitive advantage.
4. Define your market niche.
5. Describe how your product will be segmented. (Provide examples of psychographics, demographics, life-state, life-style, and belief & value systems).

6. Describe how you will conduct competitive intelligence.

7. Describe how you will use the 80/20 in detail.
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