LIFE IN THE NEW WORLD

Summarize each section from p.14 in 1-2 sentences:
A Collision of Cultures - _______________________________________________________________________________

__________________________________________________________________________________________________

Puritan Style - ______________________________________________________________________________________

__________________________________________________________________________________________________

Surviving Slavery - ___________________________________________________________________________________

__________________________________________________________________________________________________

CLASS/HOMEWORK: On a separate sheet of notebook paper, answer questions 1-7 on p.77 and questions 1-2 on p.78

The rhetoric of Revolution Vocabulary

	Rhetorical device*
	DEFINITION

	Alliteration
	

	Allusion
	

	Assonance
	

	Connotative language (connotation)
	

	Diction
	

	Figurative language
	

	Hyperbole
	

	Imagery
	

	Parallelism
	

	Repetition
	

	Rhetorical questions
	

	Symbol
	


* Make sure you know the basic figures of speech such as metaphor, simile, and personification.

WHAT IS Rhetoric?
Rhetoric (n): The art of speaking or writing effectively (Webster's Definition); the art of persuasion (Glencoe)
	The goal of argumentative writing is to persuade your audience that your ideas are valid, or more valid than someone else's. According to the Greek philosopher Aristotle, rhetoric is “the ability, in each particular case, to see the available means of persuasion.” He divided the means of persuasion, appeals, into three categories--Ethos, Pathos, and Logos 

(VIDEO: http://www.readwritethink.org/classroom-resources/lesson-plans/video/persuasive-techniques-advertising-1166.html)

Ethos (Credibility), or ethical appeal, means convincing by the character of the author. We tend to believe people whom we respect = the source's credibility, the speaker's/author's authority 

Pathos (Emotional) means persuading by appealing to the reader's emotions. Language choice affects the audience's emotional response, and emotional appeal can effectively be used to enhance an argument = the emotional or motivational appeals; vivid language, emotional language and numerous sensory details.

Logos (Logical) means persuading by the use of reasoning. This technique is Aristotle's favorite. Giving reasons is the heart of argumentation = the logic used to support a claim (induction and deduction); can also be the facts and statistics used to help support the argument.


Images as Persuasion activity
You only have to watch commercials, read the paper, look at ads in magazines, or read billboards as you’re driving to see that persuasion is all around you. Images can be used as mechanisms for persuading an audience to do and/or believe something.

DIRECTIONS: Using the magazine(s) find examples of images that are being used to persuade viewers of something. Then, answer the following questions for your chosen image:

1. What APPEAL(s) are being used in the image? Explain.
2. What rhetorical device(s) are being used? Explain.
3. What is the intended message of the image? Explain.
4. From whom is the message coming? To whom is the message targeted? (Be as specific as possible)
