“Becoming an Entrepreneur”

Product Development Activity

(You are an innovator, creative imitator and/or gap-filler with perseverance, risk tolerance, motivation, vision, independence and resources)
· What is your product name?

· What is your company name?

· What is your slogan?
· What problem will the product solve?

· Where will the product be sold?

· How much will it cost?

· What will the product prototype look like?

· Is the product a luxury or necessity?

· How can the product be diversified?

Marketing - Thinking Map






4 P’s of Marketing = Promotion, Price, Production, Place

Promotion is a communication that is: 

1. intended to persuade, inform or remind the target market about business or products.

2. used to urge potential customers to buy from them instead of competitors.

3. used to maintain positive relationships between business and various groups.
How to Promote:

  80/20 Rule  means that 20 % of buyers consume 80 percent of the product volume.  So, your job is to identify that 20% & find others like them and sell more products with less effort.

 Niche Marketing =  identifying the “heavy users” of your product so you can direct your marketing efforts more precisely.

 Segmented Marketing = dividing the existing market into sections.
a.  Demographics = age, gender, education, race, marital status, household size, city size, and profession. 

b.  Psychographics = personality and emotionally based behavior linked to purchase choices; “impulse buyers”.

c.  Lifestyle = hobbies, recreational pursuits, entertainment, vacations & non-worktime activities. 

d.  Belief & Value Systems = religious, political, cultural beliefs & values. 

e.  Life Stage = chronological benchmarking of people’s lives at different ages (i.e. babies, toddlers, teenagers, young adults, adults, empty-nestors)
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