Management Theories of Behavior

Theory X and Theory Y (Douglas McGregor):
Theory X

With Theory X assumptions, management's role is to coerce and control employees. 

· People have an inherent dislike for work and will avoid it whenever possible. 

· People must be coerced, controlled, directed, or threatened with punishment in order to get them to achieve the organizational objectives. 

· People prefer to be directed, do not want responsibility, and have little or no ambition. 

· People seek security above all else. 

Theory Y

With Theory Y assumptions, management's role is to develop the potential in employees and help them to release that potential towards common goals. 

· Work is as natural as play and rest. 

· People will exercise self-direction if they are committed to the objectives (they are NOT lazy). 

· Commitment to objectives is a function of the rewards associated with their achievement. 

· People learn to accept and seek responsibility. 

· Creativity, ingenuity, and imagination are widely distributed among the population. People are capable of using these abilities to solve an organizational problem. 

· People have potential. 

Management Theories of Behavior

Classwork Activity

Answer the questions on a separate sheet of paper, then discuss with a partner and share with the class.
1. After discussing the Theories of Management Behavior, which behavior fits your personality? Explain.



2. What are the advantages and disadvantages of flexibility in managerial style? 



3. How do you adapt your managerial style to deal with different groups of people? 



4. What are the advantages and disadvantages of an organization-wide management style? 



5. To what extent does a Theory Y management or leadership style achieve better teamwork? 



6. When would a Theory X approach be useful?
7. As a manager, is it necessary to satisfy your employee’s needs?  (Refer to Maslow’s Hierarchy of Needs)

8. How will you adapt your own management or leadership style as a result of this activity?
Continuing the Business Plan Development: (Write in complete sentences and include new vocabulary.) Written reports are due on Tuesday, 10-4-11.
I. Products and Services

a. Description (color, size, how it works)

1. New, Expanding, Stable, Declining

2. Immune, Sensitive, Seasonal, Resilient

b. Competition (who they are, the name of their products, the prices of their products)

c. Competitive Advantage

d. Typed of Risk 

1. Pure 

2. Speculative

                   e. Controlling the Risk

1. Risk Assumption

2. Risk Reduction

3. Risk Transfer

4. Risk Assumption

II. Market Analysis

a. Niche Marketing

b. Segmented Marketing

c. Competitive Intelligence

d. 80/20 Rule

e. Market Structures (include all those that apply) 

1. Perfect Competition

2. Monopolistic Competition

3. Monopoly

4. Oligopoly

f. Supply (Define)

1. Diminishing Marginal Utility

2. Scarcity

3. Surplus

4. Shortage

5. Equilibrium

g. Demand (Define)

1. Elastic

2. Inelastic

III. Marketing Plan

a. Promotion (Define)
1. Propaganda Techniques(include all that apply)

· Sex Appeal 

· Snob Appeal 

· Appeal to Tradition 

· Appeal to Authority

· Outright Propaganda 

· Plain Folks 

· Something for Nothing or More for Less 

· Appeal to Excellence 

· Everyone Else Has One 

b. Price (Cost, Markup, & Retail Price)

1. Impact of Price

2. Non-Price Factors

c. Place

1. Retail

a. Trade Area

b. Layout Planning

2. Service

3. Manufacturing

4. Wholesale

5. Distribution

6. E-Business

Include all that will apply to your company





Discuss how your company can overcome or meet these issues.








