What is Persuasion?  Presenting the "Argument"

· The goal of argument is to win acceptance of one's ideas. 

· Modern argumentation theory has roots in Greek and Roman thinking. 

· We judge evidence, investigate carefully, state ideas accurately, and listen critically.

All good Persuasion includes the following elements:

Position Statement, Argumentative Proposition, or Thesis Statement

· State your opinion clearly, in a sentence or two, within the first paragraph. 

· Define the scope of your argument.  (The scope is the situation specific to your argument.)  Then make an assertion that's open to debate. Example:  The school lunch period should be lengthened to allow ample time for clubs to meet. 

· The assertion includes an element of uncertainty, to be proven to the reader/listener. 

Utilize the Three Argumentative Appeals, Aristotle’s methods of convincing:  Reason (logos), Ethics (ethos) or Emotion (pathos)

· Reason (logos) - support your general claims with concrete, specific data. 

· Reason which begins with specifics and moves toward a generalization is inductive.  Example:  Several clubs have reported difficulty completing their business during lunch period.  This proves that lunch periods should be longer. 

· Reason which starts with a general observation and moves to specifics is deductive.  Example:  When people hurry, inefficiency and poor communication are the results.  Under current conditions clubs must hurry at lunch time meetings.  Therefore, lunch period should be lengthened to allow for better club meetings. 

· Use two or three different strong reasons to support your argument. 

· Support your reasons with evidence. 

· Facts - can be proven. 

· Expert opinions or quotations 

· Definitions - statement of meaning of word or phrase 

· Statistics - offer scientific support 

· Examples - powerful illustrations 

· Anecdote - incident, often based on writer's personal experiences 

· Emotional appeals - to provide support for reasons, carefully chosen loaded words, carrying positive or negative connotations, sway readers' emotions 

· Present opposition - and give reasons and evidence to prove the opposition wrong 

· Conclude with call to action - urge the reader to do something 

· Ethics (ethos) - convince your readers that you are fair, honest, and well informed.  They will then trust your values and intentions. 

· Avoid over-use of negatively charged loaded words. 

· Emotion (pathos) - a carefully reasoned argument will be strengthened by an emotional appeal. 

· Use description or narrate an example, often from your own experience. 

· Your point of view is demonstrated in an emotional appeal, and is important to the reader. 

· Careful word choice presents your position accurately. 

· See Mark Antony's speech from Julius Caesar as an example of emotional appeal. 
Advertising Worksheet       Name:_________________________________ Date:_______ Period:_____

1. Choose 1 advertisement from television that you really like.

2. Choose 1 advertisement from a magazine or newspaper that you really like. Pay attention to the details, and be prepared to describe them in class.

2. Fill out the worksheet, front and back.

TV Advertisement: __________________________________________________

1. What information presented, may influence consumers to buy the product? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

2. Was a celebrity/professional/official (ethos) used to sell this product?  ________________________________________________________________________________________________________________________________________________________________

3. What OPINIONS and/or logical fallacies are in the ad? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

4. Describe the FACTS (logos) provided in the ad? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

5. Were there enough facts for you to make a decision about buying the product? ________________________________________________________________________________________________________________________________________________________________

6. Would this ad influence your buying behavior? Why or why not? 

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Printed Advertisement:_________________________________________

1. What information presented, may influence consumers to buy the product? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

2. Was a celebrity/professional/official (ethos) used to sell this product?  ________________________________________________________________________________________________________________________________________________________________

3. What OPINIONS and/or logical fallacies are in the ad? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

4. Describe the FACTS (logos) provided in the ad? ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

5. Were there enough facts for you to make a decision about buying the product? ________________________________________________________________________________________________________________________________________________________________

6. Would this ad influence your buying behavior? Why or why not?  ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Three Argumentative Appeals

Aristotle’s methods of convincing:  Reason (logos), Ethics (ethos) or Emotion (pathos)
	Advertisements: Describe what they are selling or trying to get you to do.


	
	
	

	Reason (logos): support your general claims with concrete, specific data.  Facts: can be proven. Expert opinions or quotations Definitions: statement of meaning of word or phrase Statistics: offer scientific support Examples: powerful illustrations Anecdote: incident, often based on writer's personal experiences 
	
	
	

	Ethics (ethos): convince your readers that you are fair, honest, and well informed.  They will then trust your values and intentions. 

	
	
	

	Emotion (pathos): a carefully reasoned argument will be strengthened by an emotional appeal.

	
	
	


Visual Rhetorical Analysis Questions
1. Describe all the visual elements you see in as much concrete detail as possible. 
2. What do you think is the overall argument and purpose of this image?

3. Who do you think is the specific audience for the image?

4. What rhetorical appeals (ethos, pathos, logos) operate in this visual rhetoric?  List and explain each appeal.

5. What are the effects of these rhetorical appeals on the persuasiveness of the text?

6. If the image contains both visual and verbal elements, how do visual and verbal work together to convey the argument?
