Where to Promote:

Radio

Television

Newspapers

Magazines

Billboards

Airplanes

Websites

Cars

Flyers

Word-of-Mouth

Podcasting

Email

Social Media

What you should know:
 Market Share = portion of the total sales generated by all competing companies in a given market.

 Market Positioning = the act of identifying a specific market niche for a product.

Competitive Advantage = is a feature that makes a product more desirable than its competitors.
Competitive Intelligence= 
a. Visit your competitors’ stores or places where your competitor sells their products. 

b. Buy your competitor’s products.  

c. Search the Internet and your competitors’ websites. 

“Promoting Your Product”

TV Commercial

Script DUE: Tomorrow, 10-21-11

Working in teams, apply promotion techniques to:  

1. Create a 30 second commercial advertising your company and your product.

2. Remember to persuade, urge and build relationships with potential customer. 
3. Consider how to gain market share, market positioning, competitive advantage, and competitive intelligence.
4. Write a script so that everyone on your team has a part.

5. Be sure to reference your product throughout your commercial.

6. Mention your product, company name, and slogan frequently.
“Daddy Daycare” – Class Activity  (50 pts)

Directions:  Answer each question in detail on a separate sheet of paper.   Use class activities, discussions, examples from the movie & entrepreneurial vocabulary in each answer.  Do not write the question!
1. Were Phil and Charlie gap-fillers?

2. Were Phil and Charlie creative imitators?

3. How did Phil and Charlie promote Daddy Daycare? (Use key words from the definition in detail.)

4. How did Daddy Daycare use niche marketing? (Who were the “heavy users of their product”?)

5. How did Charlie and Phil segment their market (psychographics, demographics, lifestyle, life stage and belief and value systems)?

6. What did Charlie and Phil do to improve their market share?

7. How were Charlie and Phil able to position Daddy Daycare in the market?

8. What was Daddy Daycare’s competitive advantage?

9. When did Charlie and Phil use competitive intelligence?

               10. How did Charlie and Phil use the 80/20 Rule?










































