WHAT IS AN ENTREPRENEUR?


Entrepreneur = person who assumes the risk of a business or enterprise
TYPES:

Innovator  = person who creates something new. (Telephone)
Creative Imitator =person who modifies or adapts something already in existence. (Cell Phone)
Gap-Filler = person who sees a demand in the market and supplies it. (Blue Tooth)

Characteristics:

Vision = You see needs that can be met and have ideas for products and services to meet them.

Risk Tolerance = You have clear understanding of the risks involved in starting your own business, both personal and financial.  You are willing to make personal sacrifices in order to see your business succeed.

Perseverance =

a.  You have the courage to face failure and start again. You work well in stressful circumstances and are always up for a challenge.

b. Continuing on a course of action without regard to past failure, opposition or discouragement.

Motivation = You are confident and competitive, and you will do your best to get the results that you envision for your business.

Independence = You are willing to make hard decisions and take responsibility for the outcomes.  You get your motivation from within and prefer to set your own goals, rules and rewards.

Resources = You have the money to get started or at least understand how to get it.  You have a support network made up of friends, family, mentors and business associates that you can count on for help.

“MEET THE ROBINSONS” –Class Work 
“Entrepreneurial Types/Characteristics” Writing Activity

Directions:  Working in pairs and using class discussions, notes and examples from the movie, write 3 examples for the following questions on a separate sheet of paper. Do not write the question.
1. Was Lewis an entrepreneur?  Explain in detail.

2. Was Lewis a creative imitator? Explain in detail.

3. Was Lewis a gap-filler? Explain in detail

4. Was Lewis an innovator? Explain in detail.
5. What characteristics did Lewis display?  Explain in detail?

“Entrepreneurial Characteristic” Poster

Directions:

1. Create an Entrepreneurial Characteristic Poster using Lewis or any other character from Meet the Robinsons. 

2. The poster should use all 6 characteristics that we have discussed in class:

a. Vision

b. Risk Tolerance

c. Perseverance

d. Motivation

e. Independence

f. Resources

3. Each characteristic should have 1 example from the movie and should be written in complete sentences. You can develop your sentences using any character from the movie. The examples should be written like this:

PERSEVERANCE

1. “Lewis showed perseverance when he kept trying to create his  memory scanner because he had the courage to face the failure of not seeing his mother and start again.”
The example includes the vocabulary word, an example from the movie and the definition applied to the specific situation.

4. You should practice writing the sentences on a separate sheet of paper before writing the sentence on the poster.

5. Use the markers to make the poster colorful and creative (Draw some of the examples of the inventions from the movie).

6. You should work in pairs to create your posters and use examples from the movie in every sentence.

7. Remember to stretch you mind and critically think while completing this activity.
Entrepreneurial Vocabulary

Necessities = anything needed for survival (food, shelter, clothing, water, oxygen)

Luxuries = items that are not needed for survival (designer clothing, furniture, cars, boats)

Diversification = to participate in varied operations.

Prototype =  a working model used by entrepreneurs to determine what it takes to develop their products or services.
Slogan =  a familiar phrase used by businesses to promote their products.
“Becoming an Entrepreneur”

Product Development Activity

(You are an innovator, creative imitator and/or gap-filler with perseverance, risk tolerance, motivation, vision, independence and resources)
· What is your product name?

· What is your company name?

· What is your slogan?
· What problem will the product solve?

· Where will the product be sold?

· How much will it cost?

· What will the product prototype look like?

· Is the product a luxury or necessity?

· How can the product be diversified?

Marketing - Thinking Map






4 P’s of Marketing = Promotion, Price, Production, Place

Possibility of injury or loss.





 Do not use this sentence on your poster.  It is only an example.
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