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MOVIE TICKET SALES
(weekly attendance)
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RESPONDING TO THE TRANSPARENCY
© When were radio and movie ticket sales © What period of time is measured for movie
higher, 1924 or 1934? ticket sales?

@ What did people buy more of, radios or
movie tickets?
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MASS MEDIA AND

THE JAZZ AGE

THE BIG ipEA

Radio, movies, jazz
music, and great
American writers
helped make the 1920s
a time of creativity and
cultural change,

?GRAPHIC SUNMMARY: Mass Media in the 1920s

* By 1930, nearly 14 miflion
American households own radios

* Radio networks such as NBC reach
nationwide audiences

* For the first time, people around
the country hear the same music,
news programs, and commercials

* Los Angeles suburb of Hollywood | e
becomes center of American film
industry

.

* Theaters self 100 million tickets a
week at a time when the United .
States population is less than
125 million

* Film making becomes the fourth
largest business in the country

Newspaper “chains” buy up
newspapers around the country

Number of newspapers sold each
day increases by 141%

People share the same informa-
tion, are influenced by the same
ideas and fashions
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