The Corporation Pre-viewing Vocabulary
See how many of the following words you know and can define before watching the movie. Fill in the rest while watching:

1. corporation—

2. capitalism—

3. propitious—

4. paradigm—

5. sustainable—

6. liability—

7. bottom line—

8. externality—

9. bad apple—

10. collusion—

11. the commons—

12. ethics—

13. perception management—

14. product placement—

15. whistle blower—

Post-viewing Questions

1. According to the movie, what’s the difference between a corporate individual and a human individual?

2. What’s the legal relationship between the bottom line and the public good?
3. What is the “science of exploitation”?

4. What is the “doom machine”?

5. What are some of the characteristics of a psychopath?

6. Who creates wealth?

7. What are the benefits of public institutions?

8. Do you nag your parents for things? How often? Can you trace the origin of your desire for a certain product or label to advertising? Peer pressure?
9. Keep a journal for one day of all the advertising you see, where you see it, and what’s being advertised:
_________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
a. What are the different media used for advertising?

b. Which is the primary medium used for advertising?

c. Which products are most aggressively advertised?
