BUSINESS PLAN GROUP PROJECT  
INVESTOR PRESENTATION
 INSTRUCTIONS
This presentation on will take place on  Monday & Tuesday, December 12th & 13th , 2011 and should be 5-6 minutes  in length and each team member is required to speak.  Each team must prepare a PowerPoint Presentation with 6 slides that can be placed on a flashdrive or in the “T” teacher drive.  In addition, you must use your product prototype as part of your presentation.  (If you can’t find it, make a new one!) You may use index cards throughout your presentation, but make sure you have practiced thoroughly so that you’re not using them as a crutch.  BE CREATIVE!!
  Here’s what you should keep in mind:
1. DRESS TO IMPRESS – Since first impressions are everything, you will be required to dress in a professional manner.  Please wear clothing that would be appropriate in a professional business environment.  (No jeans, shorts, tank tops, low-cut tops, short skirts, baggy pants, low-rise pants, exposed underwear,  hoodies, hats, sneakers, screen tees, backpacks or book bags)
2. SET YOUR GOALS -  The 4 main goals of any communication are to inform (describe your product or service), to request for an action (ask for investor money), to persuade (inform investors about why it is a good idea), and build a relationship (inform the investors why your product would be good for their business).
3. DO YOUR HOMEWORK – Speak like you know what you are talking about and have earned the right to be in your management (or staff) team.
4. CONFIDENCE IS KEY – The main secret of being a good presenter is to be confident and show it!  You must have faith in yourself and your message and ask yourself how your presentation will help the audience understand what you want.  A carefully planned presentation provides you with the solid ground you need to support your self-confidence.  Tell yourself that you can do it!  The audience must see your unwavering commitment to the product or service.
5. PLAN THE PARTS OF YOUR PRESENTATION – Each team member should list on their index cards all the points he/she plans to cover.  When you put your presentation together, keep in mind why your audience would want to hear what you have to say.
6. MAKE A POWERFUL FIRST IMPRESSION – The audience will make decisions about you from your first appearance, your words, and the sound of your voice.  You can’t make a first impression twice.  All of the team members should plan their opening sentences and practice them with the group. Grab the attention of the audience with an interesting fact, quote, positive statement or provocative question about your product or service…something designed to arouse curiosity and get the audience looking and listening to you.  (i.e. “When was the last time you had a healthy muffin that melted in your mouth on the way to work?)
7. KEEP YOUR AUDIENCE’S ATTENTION – Promise to tell the audience how they can get something they want.  Outline your Presentation Agenda knowing that the order increases your audience attention span. People have very short attention spans.  Not more than 15% of their brain power is required to understand the language and grasp what you mean.  Don’t let the remaining 85% of their brain drift off into daydreaming.  To keep your audience with you, you must make your presentation visually appealing and build anticipation to keep your listeners 100% occupied.
8. THE SOUND OF YOUR VOICE IS EXTEMELY IMPORTANT – Practice speaking with enthusiasm with your team members.  Audience members will not be influenced by a lifeless voice.  Listeners can become easily bored and inattentive.
9. REMEMBER THE KEYS TO AN INVESTOR’S BRAIN – There are many worthy companies that just never make it through to receive financing.  Your must plan your pitch bases on an awareness of what a potential investor might be thinking.  Then you must communicate to the investor that you intend to present your information in a way that will help the investor assess whether this opportunity represents a “fit” with the investor’s interests.
The BUSINESS PLAN GROUP PROJECT INVESTOR PRESENTATION (5-6 minutes) must include:

I. Team Information (slide #1)
a. Introduce the  Team members 

II. Company Information (slide #2)
a. What is your Company Name?

b. What is your slogan?
c. What is your company’s history?

d. What problem will your products solve?

III. Market Analysis (slide #3)
a. What is your market niche? Explain why you selected this niche.
b. How will you reach your market? Explain demographics, psychographics, life-stage, lifestyle, belief & value system)
c. What is/are your business sector(s)? (Explain service, manufacturing, retail, distribution, 
        e-business, wholesale.
IV. Product (slide #4)
a. What is your product name and what do they do?

b. Are your products seasonal, immune, sensitive or resilient to economic cycles?  Explain each.

c. Are your products elastic or inelastic?  Explain each.

d. What are the tangible and intangible benefits of each of your products?  Explain each

e. What is the unique selling proposition for each product?  Explain.

f. Why do you believe your products are a good idea? Explain.

V. Competition (slide #5)
a. Who is the competition for each of your products?  Describe the products of other companies in the class and/or products that are currently being sold by other companies.
b. How can you gain market share?

c. What is your competitive advantage for each of your products?

VI. Pricing Strategy (Slide #6)
a. What is the cost of each of your products? 
b. What is the mark-up for each product?

c. What is the retail price of each product? 
d. What non-price factors will you use?

*NOTE:  Please practice and time yourselves to make sure that each team member speaks, you cover all of the required material, and stay within the 5-6 minute timeframe.  
