Marketing Project – Smart Shopper

Objective:  Analyze Brand Name products vs its Generic equivalent.  Determine how much you would save if you were to purchase generic products instead.
Task:

1. Select 5 brand name products that you use often.

2. For each, identify its Generic equivalent.

3. For each, determine the price and cost per unit.

4. Calculate the difference and the annual savings.

5. With your findings, create a table.

6. Use the prices (not cost per unit) to create a graph that will show the difference in savings.

7. To share your analysis, make a poster and include title, table, graph, pictures of products, and your reflection.
8. 40 pts possible:  20pts for poster layout, 20pts for content

