HERE ARE SOME SAMPLE POPULAR SLOGANS!!!  How many do you recognize?

1. �I’m lovin it

2. �Melts In Your Mouth, Not In Your Hands 

3. �Impossible is Nothing

4. �Like A Rock 

5. �Think Outside The Bun

6. �M'mm! M'mm! Good 

7. �It's All Inside

8. �Just Do It 

9. �Finger Lick’n good

10. �Have it Your Way

1. �I’m lovin it
McDonald's
2. �Melts In Your Mouth, Not In Your Hands 
M&M's
3. �Impossible is Nothing
Addidas
4. �Like A Rock 
Chevrolet
5. �Think Outside The Bun
Taco Bell
6. �M'mm! M'mm! Good 
Campell's soup
7. �It's All Inside
JCPenney
8. �Just Do It 
Nike
9. �Finger Lick’n good
Kentucky Fried Chicken
10. �Have it Your Way
Burger King

LOGOS, SLOGANS & PROPAGANDA

Logo = a graphic representation or symbol of a company name, trademark, abbreviation, etc., often uniquely designed for ready recognition.
Slogan =  a familiar phrase used by businesses to promote their products.

Propaganda =  information, ideas, or rumors deliberately spread widely to help or harm a person, group, movement, institution or nation.

Now let’s discuss THE POWER of SLOGANS & PROPAGANDA
Nine Categories of Advertising Gimmicks and Tricks that persuade you to buy products:

1. Sex Appeal: The use of sex to sell a product.

2. Snob Appeal: The consumer will join the ranks of the elite

by using the product.

3. Appeal to Tradition: The manufacturer says to the

consumer, “We have made the best product for over one

hundred years.” Experience is the key.

4. Appeal to Authority: This selling device depends on a

spokesperson, a television star, a well-known athlete, or a

public figure to endorse the item. Use of the product will

make the consumer as wealthy, famous, talented, or

beautiful as the spokesperson.

5. Outright Propaganda: If the consumer does not buy this

product, he or she will become a social outcast.

6. Plain Folks: Reverse snob appeal applies here. “Common,

normal people like us believe in plain, good-quality items.

None of this fancy stuff.”

7. Something for Nothing or More for Less: This gimmick

suggests a product is of better quality than its higher priced

competitors.

8. Appeal to Excellence: This gimmick closely relates to snob

appeal. “Only the best is good enough for me.”

9. Everyone Else Has One: This technique is effective with

most of us who don’t want to stand out by being different.
Business Plan Development Activity: 

(Write in complete sentences and include new vocabulary.)
I. Create Business Logo and Slogan

II. Products and Services

a. Description (color, size, how it works)
1. New, Expanding, Stable, Declining

2. Immune, Sensitive, Seasonal, Resilient

b. Competition (who they are, the name of their products, the prices of their products)
c. Competitive Advantage

III. Market Analysis

a. Niche Marketing

b. Segmented Marketing

c. Competitive Intelligence

d. 80/20 Rule

IV. Marketing Plan

a. Promotion
1. Propaganda Techniques(include all that apply)

· Sex Appeal
· Snob Appeal 

· Appeal to Tradition
· Appeal to Authority 

· Outright Propaganda 

· Plain Folks 

· Something for Nothing or More for Less 

· Appeal to Excellence 

· Everyone Else Has One 

b. Price (Cost, Markup, & Retail Price)
1. Impact of Price

2. Non-Price Factors
c. Place

1. Retail

a. Trade Area

b. Layout Planning

2. Service

3. Manufacturing

4. Wholesale

5. Distribution

6. E-Business

Remember This?








